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@ To evaluate Mercury Energy/Electricity Commission’s Auckland Ecobulb
promotion, Colmar Brunton conducted 201 interviews with Mercury Energy
customers from 22 November to 3 December 2006.

@ The promotion achieved very high levels of awareness — 93% of Mercury
Energy customers were aware of the promotion. Awareness was primarily
driven by receiving the Ecobulb voucher in the mail, however, instore
promotions also played a role.

@ During the promotion 43% of Mercury Energy’s customers bought Ecobulbs
— an average of 5.7 Ecobulbs per household.

@ Customers have continued to buy Ecobulbs since the promotion. Three
percent of customers who didn’t buy in the original promotion have
subsequently bought Ecobulbs, bringing the total percentage of custo
who've bought to 46%. These 46% of customers have bought an ay
1.7 Ecobulbs since the promotion finished.
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@ Seventy percent of the Ecobulbs bought have been installed and these
have primarily been used to replace incandescent bulbs.

@ Most of the 30% of Ecobulbs which haven’t been installed, will be installed
in the future. People tend to be waiting for old incandescent bulbs to burn
out before installing their Ecobulbs.

@ Overall, people reacted very favourably to the Ecobulbs they bought — 83%
thought they were either better than expected or about what they expected
and 76% said that they were extremely or very likely to purchase them
again.
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@ The 54% of customers who didn’t purchase Ecobulbs mainly gave habitual
reasons for not purchasing — i.e., 25% of the 54% said they didn’t have a
need for more lightbulbs (“Because none of my lightbulbs have run out yet
and | don’t usually buy them till they run out”) and 12% said that they don’t
go to the supermarkets in the promotion (“The voucher was through Pak n
Save and | don’t shop there”). Relatively fewer people said they didn’t buy
because of the features of the Ecobulbs —i.e., 6% said Ecobulbs cost too
much, 6% said Ecobulbs weren’t suitable for their house, and 5% didn’t like
the look of them.
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@ 201 interviews were conducted in the Auckland region with Mercury Energy
customers. All customers had received a five Ecobulbs for $10 voucher in
the mail, earlier in the year.

@ The interview was conducted with the person in the household ‘responsible
for making decisions about appliances in the home’.

@ The interviews were conducted from 22 November to 3 December, 2006.

@ Quotas were set to achieve 100 interviews with people who bought
Ecobulbs as a result of the Ecobulb promotion and 100 who didn’t
purchase.

vouchers.
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Awareness of promotion
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Not aware

Source Q1 “Recently a campaign promoting energy efficient light bulbs was run in the Auckland region, participants could
redeem a voucher and purchase five energy saving lightbulbs, or Ecobulbs, for $10. Were you aware of this promotion?”
Base: All respondents n=201.
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Thvough the mai

Instore promotions EE4) 0 41%

In the newspaper 24%

Through friends / family [

On the internet @ 6%
5%

Ot
Don't know ﬂ >

0% 25% 50% 75% 100%

B Unprompted O Prompted

Source Q2. “How did you find out about the promotion?”, Q3 “And did you hear or see any advertising for the promotion in
the following places?”

Base: Respondents aware of the promotion n=188.
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Don’t know

Don’t recall\
8%

Source: Q4 “Do you recall receiving the voucher to purchase five Ecobulbs for $10 in the post?”

Base: Respondents aware of the promotion n=188.

7 Recall receiving
voucher in post
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An additional 3% who didn’t buy in the promotion
Colmar Brunton bought Ecobulbs after the promotion bringing the

total percentage of households who bought
Ecobulbs to 46%.

Purchased Ecobulbs as a result of
the promotion and had not been

using energy efficient lightbulbs in
their home

Did not purchase Ecobulbs
and had not been using energy

efficient lightbulbs

Purchased Ecobulbs as a
result of the promotion and
had been using energy
Did not purchase Ecobulbs but efficient lightbulbs in their
: . home
had been using energy efficient
lightbulbs in their home

Source: Q5 “Did you purchase any Ecobulbs as a result of the promotion?”, Q21 “Prior to this promotion did you use energy
efficient lightbulbs in your home?”

Base: All respondents n=201.
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Saving in electricity costs 28%

Length of time bulbs last

Cost saving on the bulbs

0% 25% 50% 75% 100%

B A mainreason OA reasonbutnotamain B Did not influence decision M Don't know

Source: Q7 “Other people have given us three reasons for purchasing the Ecobulbs and | would like to know how much of a
reason each one was you. The firstreason was . ... Was this a main reason you bought the Ecobulbs, a reason but not a
main one, or did it not influence your decision?”

Base: All respondents who purchased Ecobulbs as a result of the promotion n=101. © COLMAR BRUNTON SLIDE 13




C dvildlc JC 0)0 [ J( U 0
\' C PId OUd O
e
s Average number bought during promotion: 5.7
0 al . .
75% Average number bought since promotion: 1.7
63% Average total number bought: 7.4
50%
25%
16%
9%
5% % 259 6%
2% 3% 2% 3% 1% 1% 1%
T — T
N 4
¢

Number bought

B During promotion

B Since promotion

Source Q6 “How many did you buy?, Q8 “Have you bought any energy efficient bulbs since the promotion? How many?”

Base: All respondents who bought Ecobulbs n=106.
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Number bought

Source Q6 “How many did you buy?, Q8 “Have you bought any energy efficient bulbs since the promotion? How many?” } 0
Base: All respondents who bought Ecobulbs n=106.
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Installation
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75%

50%

51%

Average number bought: 7.4
Average number installed: 5.2

25%

Source Q6 “How many did you buy?, Q8 “Have you bought any energy efficient bulbs since the promotion? How many?”,
Q9 “How many of the Ecobulbs you bought have you actually installed?”
Base: All respondents who bought Ecobulbs n=106.

B Bought

M Installed
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Older energy efficient lightbulbs Don't know

N

A roughly equal number of otde
energy efficient lightbulbs and
normal lightbulbs

Source: Q10 “Thinking about the bulbs you installed, did you mainly use them to replace . . .?”
Base: Respondents who had installed Ecobulbs n=99.
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Living room
Kitchen
Bedrooms
Dining room
Hallway
Bathrooms/toilet
Laundry

Outside light
Garage

Other

0%

25%

Source: Q11 “In which of the following rooms have you installed Ecobulbs?”

Base: Respondents who had installed Ecobulbs n=99.
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Living room 51%
Kitchen
Bedrooms
Dining room

Hallway

Bathrooms/toilet

Laundry |0%

Outside light [ 1%

Garage |0%

Other 5%

Don't know @ 1%

0% 25% 50%

Source: Q12 “Thinking about all rooms in your house, both those with and those without Ecobulbs. In which room would you
have the lights on most often?”

Base: Respondents who had installed Ecobulbs n=99.
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No, Ecobulbs weren’t installed
in the rooms where the lights
are on most often

Yes, Ecobulbs were
installed in the room
where the lights are on
most often

Source: Q11 “In which of the following rooms have you installed Ecobulbs?”, Q12 “Thinking about all rooms in your house,
both those with and those without Ecobulbs. In which room would you have the lights on most often?”

Base: Respondents who had installed Ecobulbs n=99. i
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Don’t know

/

At least one of the Ecobulbs
installed has stopped working

Only one of the thirteen people who had a bulb
fail made an unprompted comment about it: “. . .
| had had a normal lightbulb in my bathroom for
6 years | stuck the ecobulb in and it lasted for
two days then blew . . . | rang the power
company who said it might be a faulty batch or
my wiring. | got an electrician to check and my
wiring is fine. Since then have replaced with a
normal bulb and its fine.”

The failures don’t seem to have greatly affected
intention to repurchase 9 out of the 13 said they
were either extremely or very likely to
repurchase, 2 said they were quite likely, and 2
said they were not likely.

Source: Q15 “Have any of the bulbs you bought stopped working?”
Base: All respondents who had installed Ecobulbs n=99.
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Non-installation
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Not installed

Installed

Base: All Ecobulbs bought. j
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burn out 58%
Bought some for spares - 11%
Bought wrong fittings - 9%

Not as bright as normal .4%
bulbs

Don't work with dimmers . 4%

Don't like look of them I 2%
Other* - 9%
Don't know -7%

0% 25% 50%

* Other responses included: “Haven’t been to the bach yet, haven't installed yet.”, “Bought for inlaws.”, “Because of the promotion’
“To save on money”.

Source: Q13 “Can you tell me why you’ve not installed all the Ecobulbs you bought?”
Base: Respondents who’ve not installed all the Ecobulbs bought n=45. © COLMAR BRUNTON SLIDE 25
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Have installed all
bought

Haven'’t installed
all bought

—m——
—_—
—_—
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—_—
—_—
—_—
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—_—

Source: Q14 Do you intend to eventually install all the Ecobulbs you haven't yet installed?”
Base: Respondents who had bought Ecobulbs n=106.

_—
—_—
—_——

Don’t know
whether will
install all

—_—
—_—
p—

Don’t intend
to install all

Will
eventually
install all
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Overall reaction to Ecobulbs




o ar prumton
A lot worse than Don’t know
expected

A little worse than expected Much better than expected

About what expected

Source: Q16 “Overall, what did you think of the Ecobulbs?”
Base: Respondents who had installed Ecobulbs n=99.
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Not at all likely

Not that likely Don't know

Quite likely

| Extremely likely

Very likely

Source: Q17 “How likely would you be to buy energy efficient bulbs again?”
Base: Respondents who had installed Ecobulbs n=99.
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Cost (5 mentions)

“l just go to the others because they are cheaper.”

“Cost...”

“I don't see any difference and the other ones are cheaper.”

“If | find they are a cost saving | would purchase more. Otherwise | wouldn't bother too much.”
“Because of the price.”

Not bright enough (4 mentions)

“The light is not that really sharp light. The Ecobulbs are not really bright like the normal ones.”
“‘Because they are too dim.”

“Brightness.”

“Because the length of time the lights take to warm up and that they seem less brighter than expected.

Preference for normal bulbs (2 mentions)
“No reason just used to normal light bulbs.”
“Probably because | am used to the other. | won'’t need to buy any for a while as | have some spare.”

Source: Q18 “Can you tell me why you are [. . . only quite likely / not likely . . .] to buy energy efficient bulbs again?”

Base: Respondents who are quite likely, not that likely or not at all likely to buy Ecobulbs again n=23. © COLMAR BRUNTON SLIDE 30
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Other (5 mentions)

“If they last 9 years | don't have to.”

“They're quite harsh the light.”

“. .. My lights are all spotlights and so you can see the bulbs and they are ugly. | want to be eco friendly but this
is a conflict.”

‘I haven't made a note of when they went in so | can't give an honest answer.”

“Because | had had a normal lightbulb in my bathroom for 6 years. | stuck the ecobulb in and it lasted for two
days then blew. | rang the power company who said it might be a faulty batch or my wiring. | got an electrician
to check and my wiring is fine. Since then have replaced with a normal bulb and its fine.”

Potentially will still buy in the future (7 mentions)
“Because they're not tested to see how long they're going to last. I've only had them in a short time and | can't
compare them yet.”

“It depends on the bills.”

“Well | don't know whether they are any better than other light bulbs, | have to wait for the power bill to see.”
“If I have the money then | will buy them.”

“Will buy them if they last a long time.”

“‘Depends no whether we can afford them, also will depend on who's going shopping.”
“‘Depends on the price and the wattage.”
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Non-purchase




el “Because we have quite a large stock of
olmar Brunton normal lightbulbs in our draw.”
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/" “Because none of my lightbulbs have run
/ out yet and | don’t usually buy them till they
run out.”

Have enough lightbulbs at the
moment

25%

Already use energy efficient bulbs “Because mine have been up for
years and they go and go.”

|
“The voucher was through Pak n Save and |

don’t shop there.”

| |
\+ “Just never had the vouchers with me.”
| |

b “Most of my lights have dimmers on them and they are no good
with dimmers.”

“I've got mainly 12V bulbs so | can’t use energy saving bulbs.”

1 1
™ “Very expensive, you pay $5 a lightbulb. It's a waste of money
when you can pay $1.”

| |
b “Because they're ugly.”

“I thought that the promotion was a bit of a joke, because the
true cost of my energy bill is due to hot water . . .”

Don't go to the supermarkets in
the promotion

Just didn't get around to it

Ecobulbs not suitable for my house

Cost too much

Don'’t like look of them

/]

Don’t provide enough of a cost
saving

Supermarket sold out

Other* 10%

0% 10% 20% 30%

* Other included Light not strong enough (2 mentions), and offer expired before | got round to it (2 mentions).
Source: Q19 “Can you tell me why you decided not to purchase any Ecobulbs?” _
Base: All respondents who knew about the promotion and did not purchase Ecobulbs n=83. © COLMAR BRUNTON SLIDE 33
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Too expensive

Don't like look of them &%) 14% 5%

eV 5%0 16%

Not as bright as regular
bulbs

Don't last as long as they
say

: | | | o

0% 25% 50% 75% 100%

B A mainreason OA reason but notamain B Did not influence decision M Don't know

>
of a reason each one was you. The first reason was . .. Was this a main reason you didn’t buy the Ecobulbs, a reason but ’ 900
not a main one, or did it not influence your decision?” :

Base: All respondents who knew about the promotion and did not purchase Ecobulbs n=83. © COLMAR BRUNTON SLIDE 34

Source: Q20 “Other people have given us four reasons for not purchasing the Ecobulbs and | would like to know how much




